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Table 1.  Revenues by District and Quarter
	
	1st Qtr
	2nd Qtr
	3rd Qtr
	4th Qtr

	East
	20.4
	27.4
	90
	20.4

	West
	30.6
	38.6
	34.6
	31.6

	Ave.
	25.5
	32.9
	62.3
	26.0
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Figure 1. A figure showing revenues.
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